E"za beth "Endie" Hwang endiehwang@gmail.com

Communications + Social Media Marketing (+1) 917-207-3883
LinkedIn
Portfolio

Marketer with 2+ years of experience driving audience growth across the arts and culcural sector. Skilled in executing
content strategies across a 7-channel ecosystem, resulting in 3.85M impressions and a 91.6% increase in audience
engagement. Passionate about leveraging data and storyteliing to advance the goals of mission-driven brands.

Key Expertise: Video Editing & Production | Copywriting | Multi-Channel Strategy | Campaign Analysis

WORK EXPERIENCE

EL MUSEO DEL BARRIO NY, 2/2025 — Present
Marketing and Communications Coordinator
+  Develop and execute a multi-platform content strategy across 7 channels, generating 3.85M impressions
(81.2% increase) and 13,367 net new followers (91.6% growth) through targeted assets and copy
. Analyzc campaign analytics and KPIs to optimize performancc and imp%cment data-driven
improvements, drivinga total audience growth of 150K+ followers (+9.4%) with a 2.2% engagement rate
«  Managed the end-to-end execution of a newsletter of 40K subscribers with a 45% average open rate
«  Package and publish editorial content for social—managing social media calendars, writing clear,
compelling copy, and producing visual and short-form video (Reels, TikTok) assets
o  Coordinate in]i) uencer communications by managing inquiries, requests, and communication workflows
e Assistin dcpartmcnta] budgct management, trac%{ing purchasc orgcrs, monitoring cxpcnditurcs, and
ensuring alignment with financial goals to support strategic resource allocation for campaigns

HILL ART FOUNDATION NY, 6/2024 — 2/2025
Education Fellow
«  Designed and delivered educational programs and guided tours for teen and adult audiences
Created short-form videos and graphics for Instagram, driving visibility for educational programming
Managed an alumni newslecter, curating eareer—rgevam content to sustain community engagement
Represented the Foundation at events, supporting live event 10gistics and providing real-time social coverage

GEPHARDT INSTITUTE, WASHINGTON UNIVERSITY IN ST. LOUIS MO, 4/2023 — 5/2024
Markering and Communications Assistant
. Managcd a Weekly newsletter for 7,000+ subscribers, writing strategic copy aligned with the Institute's social
impact mission — achieving 10% subscriber growth and a 40% open rate
«  Performed weekly maintenance to organization website, ensure up to date information, links, and listings

DIGITAL ART HISTORY LAB, WASHINGTON UNIVERSITY IN ST. LOUIS MO, 9/2022 - 5/2024
Digital Art History Lab Recruitment and Engagement Coordinator )
«  Led campus marketing initiatives via Instagram and newsletters, driving 4% follower growth and contributing
to record enrollment in the Art History & Archaeology program
« Launched a semester-long event series, overseeing end-to-end logistics, promotion, and live execution

ASIA SOCIETY &§ MUSEUM NY, Summer 2023
Digital & Communications Intern
«  Produced short-form video videos, handling studio set-up, interviewing subjects, and video editing
«  Analyzed KPIs and campaign data to produce content reports to optimize channel performance and
engagement across social p atforms

JANE LOMBARD GALLERY NY, Summer 2022
Gallery Intern
« Developed and executed a multi-platform social campaign across Instagram, Facebook, and X achieving a 7%
increase in followers and a 244% boost in engagement
«  Supported gallery communications by drafting press releases & promotional copy and maintaining website
content to ensure brand consistency and accurate representation of exhibitions

EDUCATION

Washington University in St. Louis St. Louis, MO
Bachelor of Arts: Art History & Philosophy-Neuroscience-Psychology May 2024
SKILLS

Technical: MS Office, Adobe InDesign, Adobe Express, Canva, Sprout Social
Skills: Graphic design, video (iPhone, DSLR camera) shooting and editing
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